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BMA MEETING MINUTES
November 11,2021

6:00 PM

Roll Call
Mayor Williams called the meeting to order at 6:00 PM. Roll Call for attendance:

Alderman Burnette, yes; Alderman Meyer, yes;Alderman Pinchok, yes;Alderman Povlin, yes;

Mayor Williams, yes; in additional to staff and members of the press.

Approval of Agenda
Motion was made to approve the agenda as presented. Moved by Alderman Meyer,

seconded by Alderman Burnette; voting yes; Mayor Williams, Aldermen Burnette, Meyer,

Pinchok and Povlin; no nays; motion passed.

Approval of Minutes
Motion was made to approve the minutes of October 28,2021, as presented. Moved by

Alderman Meyer, seconded by Alderman Burnette; voting yes; Mayor Williams, Aldermen

Burnette, Meyer, Pinchok and Povlin; no nays; motion passed.

Mayor's Report
Mayor Williams reported the following:

o Small Business Saturday
r Thanked staff for a successful Freaky Friday event

. Light the Park begins November 21

. Celebrate the Season December 2

r Day of lnfamy December 6

Ordinance
First Reading
Ordinance 21-17, an ordinance to amend the Farragut Municipal Code, Appendix A - Zoning,

Chapter 3., Section l. - Agricultural district (A)., to provide for a second dwelling unit on a lot of

record and update other provisions (Keri Archer, Applicant)

Motion was made to approve Ordinance 21-17 on first reading. Moved by Alderman

Povlin, seconded by Alderman Pinchok; Roll call vote: Alderman Burnette, yes; Alderman

Meyer, yes; Alderman Pinchok, yes; Alderman Povlin, yes; Mayor Williams, yes; no nays;

motion passed.

Ordinance 21-21, Ordinance to amend the Capital lnvestment Program Budget and add ARPA

Fund Budget for the Fiscal Y ear 2021 -2022 budget, passed by Ordinan ce 21 -13

Motion was made to approve Ordinance 21-21on first reading. Moved by Alderman

Povlin, seconded by Alderman Pinchok; Roll call vote: Alderman Burnette, yes; Alderman

Meyer, yes; Alderman Pinchok, yes; Alderman Povlin, yes; Mayor Williams, yes; no nays;

motion passed.
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Business ltems
Approval of the veteran salute 5K/10K road race, November 13,2021

Motion was made to approve the Veteran Salute 5K/10K road race, November 13,2021

Moved by Alderman Povlin, seconded by Alderman Meyer; voting yes; Mayor Williams,

Aldermen Burnette, Meyer, Pinchok and Povlin; no nays; motion passed.

Approval of the Hot to Trot 5K/10K & Fun Run, November 25,2021

Motion was made to approve the Hot to Trot 5l(1OK & Fun Run, November 25,2021.

Moved by Alderman Povlin, seconded by Alderman Meyer; voting yes; Mayor Williams,

Aldermen Burnette, Meyer, Pinchok and Povlin; no nays; motion passed.

Approval of proposal from Ross/Fowler, PC for Design & Gonstruction Services for

McFee Park Phase 4, Permeable Paver Parking and Stormwater lmprovement

Motion was made to approve the proposal from Ross/Fowler, PC in the amount of

9153,950. Moved by Alderman Povlin, seconded by Alderman Pinchok; voting yes; Mayor

Williams, Aldermen Burnette, Meyer, Pinchok and Povlin; no nays; motion passed'

Approval of Professional Services Agreement with Gannon & Gannon, lnc' for

Engineering Services for Gampbell Station Road lmprovements at Approach to lnterstate

40t75
Motion was made to approve the Professional Services Agreement with Cannon &

Cannon, lnc in the amount of $22,000. Moved by Alderman Povlin, seconded by Alderman

Meyer; voting yes; Mayor Williams, Aldermen Burnette, Meyer, Pinchok and Povlin; no nays;

motion passed.

Approval of contract with Madden Media for targeted marketing/advertising and website

maintenance and a next-step expansion of marketing for Visit Farragut

Motion was made to approve the contract with Madden Media. Moved by Alderman

povlin, seconded by Alderman Burnette; voting yes; Mayor Williams, Aldermen Burnette, Meyer,

Pinchok and Povlin; no nays; motion passed.

Town Administrator's RePort
David Smoak reported the following:

o lntro to Farragut class has graduated 1 10 total participants

. November 15, Public Meeting for Comprehensive Land Use Plan for Boring Road

corridor
. Shop Farragut campaign November 19-January 1

. Town Hall will be closed November 25-26 for Thanksgiving

PM
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FARRAGUT BOARD OF MAYOR AND ALDERMEN 
Farragut Town Hall 

11408 Municipal Center Drive 
 

AGENDA 
November 11, 2021 

 
AMERICA RESCUE PLAN ACT WORKSHOP 

5:00 PM 
 

BMA MEETING 
6:00 PM 

I. Roll Call 

 

II. Approval of Agenda 

 

III. Approval of Minutes 

A. October 28, 2021 

 

IV. Mayor’s Report 

 

V. Ordinance 

A. First Reading 

1. Ordinance 21-17, an ordinance to amend the Farragut Municipal 

Code, Appendix A – Zoning, Chapter 3., Section I. – Agricultural district 

(A)., to provide for a second dwelling unit on a lot of record and update 

other provisions (Keri Archer, Applicant) 

2. Ordinance 21-21, Ordinance to amend the Capital Investment 

Program Budget and add ARPA Fund Budget for the Fiscal Year 2021-

2022 budget, passed by Ordinance 21-13 

 
VI. Business Items 

A. Approval of the Veteran Salute 5K/10K road race, November 13, 2021 

B. Approval of the Hot to Trot 5K/10K & Fun Run, November 25, 2021 
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C. Approval of Proposal from Ross/Fowler, PC for Design & Construction Services 
for McFee Park Phase 4, Permeable Paver Parking and Stormwater 
Improvements 

D. Approval of Professional Services Agreement with Cannon & Cannon, Inc. for 
Engineering Services for Campbell Station Road Improvements at Approach to 
Interstate 40/75 

E. Approval of contract with Madden Media for targeted marketing/advertising and 

website maintenance and a next-step expansion of marketing for Visit Farragut 

 

VII. Town Administrator’s Report 

VIII. Town Attorney’s Report 

IX. Citizens Forum   

 

This meeting can be viewed live on the Farragut YouTube Channel and the Town of 

Farragut website www.townoffarragut.org/livestream.   

The meeting will be held at the Farragut Town Hall, 11408 Municipal Center Drive 

 

 
 

The Board of Mayor and Aldermen welcomes and invites Farragut 

residents to participate in public meetings. 
 

At the end of each business meeting, there will be time reserved for public comment under the Citizen 

Forum agenda item.  If you are interested in speaking, please fill out a blue comment card and turn it in 

to the Town Recorder or staff member.  This time is set aside specifically for comments on items that are 

not on the Board of Mayor and Aldermen regular agenda for the meeting.  Each speaker will be given 

five (5) minutes to speak on his/her topic. 

 

During the regular agenda portion of the meeting there may be an allowance for public comment for 

each agenda item.  The Mayor may recognize individuals for public comment based on the following 

guidelines.   

 

1. The Mayor shall maintain and control the meeting to provide a professional and objective 

environment; 

2. Any Farragut resident interested in speaking should fill out a blue comment card stating which 

agenda item they would like to comment on and turn in to the Town Recorder or a staff member; 

3. Speakers shall come to the podium and identify themselves by name and street address; 

4. Public comment shall be limited to five (5) minutes per individual. Time for public comment may 

be amended at the discretion of the Mayor.  Time is not transferable to other speakers; 

5. Speakers should strive to avoid redundancy; each speaker should have their own original 

viewpoint; 

6. Comments shall address issues, not individuals or personalities; 

7. Comments may support or oppose issues or measures, but the motives of those with differing 

views shall not be questioned or attacked; 

8. Personal attacks and malicious comments shall not be tolerated; 

http://www.townoffarragut.org/livestream
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9. An applicant, and/or their representative(s), for an item on the regular agenda shall be afforded 

the time necessary to present their request and respond to questions.  The five (5) minute 

limitation shall not apply.  However, the Mayor may ask an applicant to stay on point in order to 

facilitate the efficiency of the meeting. 

 

Each speaker will be asked if they can agree to abide by the Comment Protocol.  If so, please be 

prepared to speak when your name is called. 

 

 





MEETING DATE November tt.2021

PREPARED BY: David Smoak, Town Administrator

SUBJECT: Discussion of the American Rescue Plan

INTRODUCTION: The purpose of this agenda item is to review the provisions of the American Rescue Plan Act

(ARpA) and discuss potential projects for the funds that will be available to the Town of Farragut.

D;SCUSSION: The United States Congress approved the ARPA and it was signed into law on March tt,202L.

The law appropriates $350 billion for states, municipalities, counties, tribes and territories to use for various

purposes as defined in the Act. The Town of Farragut will be receiving appropriations of 57,055,252.70. One-

half of these funds should be received in the next couple of weeks and the remaining funds will be received

one year later in November ZO2Z. Funds from the program must be obligated by December 3L, 2024 and all

funds must be expended by December 3L,2026.

There are seven broad categories the funding from ARPA may be used for, which include:

t. Responding to the public health concerns raised by the pandemic

2. Responding to the negative economic impact of the pandemic

3. Services to disproportionately impacted communities

4. Providing premium pay to essential workers

5. lmproving water, sewer, and broadband infrastructure

6. Replacing revenues lost by local governments due to the pandemic

7. Administrative costs

Staff has met several times over the past few months to identify potential projects that may qualify to be used

with ARpA funds (see Attachment A). As of now, the Federal government has issued an lnterim Final Rule to

address how these funds may be used, but until the Final Rule is published sometime in the next few months

some projects may be on hold until further guidance can be received.

The purpose of the workshop is to review the potential ARPA projects with the Board of Mayor and Aldermen,

make adjustments where appropriate and discuss a plan of action moving forward for the rest of FY202L and

beyond.



Stormwater Infrastructure $5,000,000

1 Permeable Paver Parking Lot at McFee Park $1,500,000

This project will add approximately 160 parking spaces that will help reduce

stormwater runoff from a typical asphalt parking lot

2 Stormwater Mapping and Infrastructure Assessment $1,100,000

This project will map all of the town's stormwater system components and direction

of flow, along with prioritizing future maintenance needs

3 Stormwater Pipe Repairs $2,000,000

Various repairs to the stormwater system to eliminate sediment and reduce 

infiltration into the sewer systems due to potential flooding in different sections

of the Town.

4 Installation of wells and pumps at Town parks for irrigation $400,000

Installation of wells for irrigation to reduce the need to utilize potable water 

provided by First Utility District

Broadband $1,300,000

This project would create an internal Town of Farragut fiber optic structure that would

connect all of the Town's facilities through a more secure network that would help increase

speed and security of our IT infrastructure.  Project would include engineering, construction,

internal networking, equipment, and make ready work.

Essential Worker Appropriations $120,400

1 Vaccine Incentive Program $10,200

This program provided $200 to each employee that showed proof of vaccination

by November 1, 2021

2 Essential Worker Premium Pay $110,200

This program would provide employees that worked for the Town of Farragut from

April 2020 through October 2021 a one-time appropriation of $100/mo for full-time

employees and $50/mo for part-time employees

Town Hall Improvements $600,000
Improvements would include assessment and construction of internal work spaces to

mitigate against the spread of COVID-19.  This would also include enhanced air filtration systems 

to incorporate throughout the facility.

TOTAL $7,020,400

American Rescue Plan Act
Preliminary Project List
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BMA MEETING MINUTES 
October 28, 2021 

6:00 PM 
 

Roll Call 

 Mayor Williams called the meeting to order at 6:00 PM. Roll Call for attendance: 

Alderman Burnette, yes; Alderman Meyer, yes; Alderman Pinchok, yes; Mayor Williams, yes; 

Alderman Povlin was absent; in additional to staff and members of the press.  

 

Approval of Agenda 

 Motion was made to approve the agenda as presented.  Moved by Alderman Meyer, 

seconded by Alderman Burnette; voting yes; Mayor Williams, Aldermen Burnette, Meyer and 

Pinchok; Alderman Povlin was absent; no nays; motion passed. 

 

Approval of Minutes 

 Motion was made to approve the minutes of October 14, 2021, as presented.  Moved by 

Alderman Meyer, seconded by Alderman Burnette; voting yes; Mayor Williams, Aldermen 

Burnette, Meyer and Pinchok; Alderman Povlin was absent; no nays; motion passed. 

 

Mayor’s Report 

 Sue Stuhl announced that the Parks & Recreation department won the 4-Star award for 

the Freaky Friday Drive-Through Boo event in 2020. 

 Alderman Meyer announced that Concord Christian, St. John Neumann, and Knoxville 

Catholic volleyball teams played in the state championship for their respective divisions.  

 Karen Pershing, Executive Director, Metropolitan Drug Coalition, gave an overview of 

the coalition within the Knoxville area. 

 

Ordinance 

Public Hearing and Second Reading 

 Ordinance 21-18, Ordinance to amend the Equipment Fund for the Fiscal Year 2021-

2022 budget, passed by Ordinance 21-13 

 Motion was made to approve Ordinance 21-18 on second and final reading.  Moved by 

Alderman Pinchok, seconded by Alderman Meyer; roll call vote; Mayor Williams, yes; Aldermen 

Burnette, yes; Alderman Meyer, yes; Alderman Pinchok, yes; Alderman Povlin was absent; no 

nays; motion passed. 

 

Business Items 

Approval of Resolution R-2021-12, FY2022 Fee Schedule 

 Motion was made to approve Resolution R-2021-12.  Moved by Alderman Meyer, 

seconded by Alderman Burnette; voting yes; Mayor Williams, Aldermen Burnette, Meyer and 

Pinchok; Alderman Povlin was absent; no nays; motion passed. 
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Town Administrator’s Report 

David Smoak, Town Administrator, announced the following: 

• Freak Friday, 5-7 PM at Mayor Bob Leonard Park 

• Intro to Farragut Class graduation, November 10 

 

Meeting adjourned at 6:30 PM. 

 
____________________________ 
Ron Williams, Mayor 
 
_____________________________  
Allison Myers, Town Recorder  

 



AGENDA NUMBER _________________________   MEETING DATE   November 11, 2021 

REPORT TO THE BOARD OF MAYOR AND ALDERMEN  

PREPARED BY: Mark Shipley, Assistant Community Development Director  

 

SUBJECT: Consideration of Ordinance 21-17 on first reading.  An ordinance to amend the Farragut 

Municipal Code, Appendix A – Zoning, Chapter 3., Section I. – Agricultural district (A)., to 

provide for a second dwelling unit on a lot of record and update other provisions (Keri Archer, 

Applicant) 

 

 

INTRODUCTION AND BACKGROUND:  During review with the Planning Commission, staff noted that 

the applicant submitted a request to allow a second dwelling unit on a lot of record in the Agricultural (A) 

Zoning District, provided certain criteria could be satisfied.  The (A) Zoning District is mostly limited to areas 

in the southwest portion of the Town.  As the Town has grown, properties that were zoned (A) have been 

rezoned to permit more intensive residential development.  Some provisions in the (A) District have not been 

revisited in some time since the district is slowly becoming less relevant. 

 

Staff noted that one such provision currently provides for up to three detached single-family dwellings as a use 

permitted as a special exception through the Board of Zoning Appeals (BZA).  Chapter 4, Section II., E., of the 

Zoning Ordinance provides the BZA with review standards when considering special exceptions.  One of the 

standards is that the use meets all requirements set out in the particular zoning classification in which the use is 

to be located.  The (A) District requires a land area of five acres for a single-family dwelling.  Staff explained 

that they would infer that the existing language would essentially require a property owner to have at least five 

acres per dwelling unit which would mean that to have two dwelling units on the same lot there would need to 

be at least ten acres.  The applicant has a five-acre lot of record at 13000 Allen Kirby Road that is part of a five-

acre minimum lot size subdivision known as Somerset Farms. 

   

DISCUSSION:  Staff explained to the Planning Commission, after reviewing the existing language in the (A) 

District with the applicant, it was apparent that updates were needed to different portions of this district, 

especially Subsection C.  Uses permitted as special exceptions.  This section has provisions that are no longer 

relevant or possible as the Town has evolved from an agrarian to a largely residential community.    

 

From staffs’ perspective, a more focused approach as part of a need to update the (A) District and address the 

applicant’s desire to have a second dwelling unit on their five-acre lot off Allen Kirby Road would be to 

establish specific criteria to allow a second dwelling unit in the (A) District by right and remove Subsection C., 

from the (A) District.  

 

Some of the criteria that would apply to the option for a second dwelling unit would address the fire code and 

infrastructure requirements that would now apply.  This criterion includes the following:  

 

a. The lot is a lot of record that is at least five acres. 

b. The lot of record does not have more than one existing dwelling unit. 

c. The lot of record must front directly on an existing public street for at least 100 feet. 

d. The existing and additional dwelling unit shall meet the setback requirements for principal dwelling units in 

the (A) District. 

e. The second dwelling unit shall be situated so that it is at least 50 feet from the existing dwelling unit (this 

would ensure side setback compliance should the dwelling units be separated at some point in the future). 

f. The second dwelling unit will not create an additional access to a public street.  The access will have to be 

shared with the existing dwelling unit. 
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g. The second dwelling unit shall be able to satisfy all applicable utility, code, and fire suppression 

requirements. 

 

In addition to the second dwelling unit provision and the removal of Subsection C., Ordinance 21-17 also 

includes the removal of existing off premises outdoor advertising as a permitted use since those are addressed 

specifically in the Sign Ordinance.  Also removed as a permitted use is a mobile home. The current reference to 

mobile home does not clarify the Tennessee Code Annotated (TCA) provisions in Section 13-24-201.  TCA 

makes a distinction between factory-manufactured mobile homes constructed as a single self-contained unit 

(commonly referred to as “single-wide” mobile homes), and those partially or completely constructed in a 

manufacturing facility and that otherwise have the same general appearance as required for site built dwelling 

units.  Where a manufactured home satisfies the latter condition, it is treated as a detached single-family 

dwelling and does not need to be listed separately as a permitted use.  Staff would note that, due to the 

vagueness of the current language, a mobile home that may fall under the “single-wide” mobile home definition 

would be permitted even though this is not considered a “residential dwelling” as defined in TCA, Section 13-

24-201 (b), and does not have to be provided for as a permitted use.  This proposed clarification in the (A) 

District would not affect existing single wide mobile homes.  This would only become relevant if they were 

replaced. 

 

RECOMMENDATION:  At their meeting on October 21, 2021, the Planning Commission unanimously 

recommended approval of Ordinance 21-17 with a clarification being made to omit the original language that 

required the lot of record to be an “existing” lot of record.  This clarification has been made to Ordinance 21-17 

and Community Development Director, Mark Shipley, recommends approval of Ordinance 21-17 on first 

reading.   

 

BOARD ACTION:   

 

 

MOTION BY:_____________________________ SECONDED BY:___________________________ 

 

VOTE/TOTAL WILLIAMS MEYER PINCHOK POVLIN BURNETTE 

YES ________ _________ _________ _______ _________ 

NO _______ _________ _________ _______ _________ 

ABSTAIN _______ _________ _________ _______ _________ 
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Sec. I. Agricultural district (A). 

A. General description. This district provides space for agricultural uses which comprise an 

important part of the economy and land use of the Town of Farragut. The intent is to permit 

lands best suited for agriculture to be used for agriculture purposes and also to prevent the 

encroachment of urban and other incompatible land uses on farm lands and thereby protect 

the physical and economic well-being of agricultural operations.  

B. Permitted uses and structures. 

1. Agricultural uses.  

2. Detached single-family dwellings. 

3. Mobile homes. 

3. A second single-family detached dwelling may be permitted on an existing lot of 

record provided all the following criteria are met: 

a. The lot is a lot of record that is at least five acres. 

b. The lot of record does not have more than one existing dwelling unit. 

c. The lot of record must front directly on an existing public street for at least 100 

feet. 

d. The existing and additional dwelling unit shall meet the setback requirements for 

principal dwelling units in the (A) District. 

e. The second dwelling unit shall be situated so that it is at least 50 feet from the 

existing dwelling unit. 

f. The second dwelling unit will not create an additional access to a public street.  

The access will have to be shared with the existing dwelling unit. 

g. The second dwelling unit shall be able to satisfy all applicable utility, code, and 

fire suppression requirements. 

 

4. Schools, public and private, and churches and other places of worship provided the 

following development criteria are met:  

a. Access shall be directly to a street having a designated classification of local 

collector or greater, or a local street which is not interior to a subdivision. The 

street on which the school or church accesses must meet the minimum design 

standards established in the Farragut Subdivision Regulations.  

b. There shall be a minimum lot size of five acres.  

c. There shall be a buffer strip which meets the following minimum development 

criteria:  

1) The buffer strip shall be a minimum of 25 feet in width on all side and rear 

property lines;  

2) Existing, mature vegetation shall be preserved and incorporated into the 

buffer strip;  
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3) No grading shall occur in the buffer strip; and  

4) Detention basins, measured from top-of-slope to top-of-slope, and associated 

structures shall not be located within any buffer strips.  

d. The following setback requirements are met:  

1) Front yard. All buildings and structures, excluding signs, shall be set back 

from the nearest point of any right-of-way no less than 50 feet. For the 

purposes of this ordinance, the interstate highway right-of-way shall be 

considered a side or rear lot line.  

2) Side and rear yards. 

a) All buildings shall be set back a minimum of 50 feet. Setbacks 

shall be measured from the nearest point of any property line; and  

b) All accessory structures, excluding signs and fences, shall be set 

back a minimum of 30 feet. Setbacks shall be measured from the 

nearest point of any property line.  

e. The maximum coverage for the total building area shall not exceed 35 percent and 

the total lot coverage shall not exceed 60 percent.  

f. A site plan and landscape plan shall be submitted as regulated in Chapter 4.  

5. Accessory uses and structures.  

6. Customary Home Occupations as regulated in Chapter 4.  

7. Cemeteries and historical monuments.  

8. Signs as regulated in the [Farragut] Municipal Code.  

9. Utility uses.  

10. Existing off-premises outdoor advertising as regulated in Chapter 4.  

C. Uses permitted as special exceptions. The following uses may be permitted on review by 

the Board of Zoning Appeals in accordance with provisions in Tennessee Code Annotated § 

13-7-207 [T.C.A. § 13-7-207]. With the exceptions of numbers 5 and 7, all specially 

permitted uses shall be adjacent and contiguous to the right-of-way of "Collector" or 

"Arterial" streets. Buffer strips may be required as a condition for granting a special 

exception. Please refer to "General Review Standards," Chapter 4, Administration and 

Enforcement, Special Exceptions, General Review Standards, for review criteria.  

1. Athletic fields, tennis courts, country club and golf courses, parks, playgrounds, 

community swimming pools, and recreational areas operated by membership 

organizations for the benefit of their members.  

2. Commercial livestock feed and sales yard.  

3. Dog kennels, livery stable or riding academy, fish and minnow raising, and the raising 

of fur-bearing animals.  
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4. One temporary roadside stand, provided that it does not exceed an area of 200 square 

feet, and that it is located no closer than 35 feet to any street surface except major 

arterials where they shall be no closer than 50 feet, but in no case on a right-of-way.  

5. Quarry and subsurface extraction of natural mineral resources.  

6. Marina and boat docks.  

7. Up to three detached single-family dwellings may be permitted provided that the 

owner has, with a written request for approval, submitted a scale plan of not less than 

1" = 50' showing the lot lines and right-of-way lines showing existing buildings and the 

proposed dwelling(s). Each dwelling must have independently adequate yard and set 

back space between it and any other primary structure or lot and right-of-way lines as 

required in Part D of this section.  

8. Windmills.  

D. C. Area regulations. 

1. Front yard. All structures, excluding fences and certain utility structures, shall be set 

back from the nearest point of any right-of-way a minimum of 50 feet, except as 

provided for elsewhere in this ordinance or the [Farragut] Municipal Code. Electrical 

substations, utility offices, or any other utility building shall meet the front yard 

setback requirements.  

2. Side yard. 

a. All principal buildings used as a residence shall be set back a minimum of 25 feet;  

b. All agricultural structures, excluding fences, shall be set back a minimum of 35 

feet; and  

c. All non-agricultural accessory structures, excluding fences, shall be set back a 

minimum of 20 feet.  

3. Rear yard. 

a. All principal buildings used as a residence shall be set back a minimum of 35 feet;  

b. All agricultural structures, excluding fences, shall be set back a minimum of 35 

feet; and  

c. All non-agricultural accessory structures, excluding fences, shall be set back a 

minimum of ten feet.  

4. Lot width. Each lot shall front on a public road for a minimum of 100 feet.  

5. Maximum lot coverage. 

a. Total building area: 15 percent, except as provided for elsewhere in this section; 

and  

b. Total lot coverage: 25 percent, except as provided for elsewhere in this section.  
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6. Size regulations. No non-agricultural accessory building shall exceed 30 percent of the 

footprint of the principal building used as a residence or 600 square feet in size, 

whichever is greater.  

7. Land area. Minimum lot size of five acres.  

E.D. Height regulations. 

1. No principal building shall exceed 2½ stories, or 35 feet in height, except as provided 

for elsewhere in this ordinance or the [Farragut] Municipal Code; and  

2. No accessory structure shall exceed 15 feet in height, except as provided for elsewhere 

in this ordinance or the [Farragut] Municipal Code.  

F. E. Parking. As regulated in Chapter 4.  

(Ord. No. 86-16, 4-1986; Ord. of 2-2006) 

 



ORDINANCE: 21-17 

PREPARED BY: Shipley 

REQUESTED BY: Town of Farragut 

CERTIFIED BY FMPC: October 21, 2021 

PUBLIC HEARING: _______________________________ 

PUBLISHED IN:  _______________________________ 

DATE:   _______________________________ 

1ST READING:  _______________________________ 

2ND READING:  _______________________________ 

PUBLISHED IN:  _______________________________ 

DATE:   _______________________________ 

 

 

AN ORDINANCE TO AMEND THE TEXT OF THE FARRAGUT ZONING 

ORDINANCE, ORDINANCE 86-16, AS AMENDED, PURSUANT TO AUTHORITY 

GRANTED BY SECTION 13-4-201, TENNESSEE CODE ANNOTATED, BY 

AMENDING THE FARRAGUT MUNICIPAL CODE, APPENDIX A., ZONING, 

CHAPTER 3., SECTION I. – AGRICULTURAL DISTRICT (A) 

 

WHEREAS, the Board of Mayor and Aldermen of the Town of Farragut, Tennessee, 

wishes to amend Chapter 3., Section I., Agricultural district (A) of the Farragut Zoning 

Ordinance, Ordinance 86-16. 

 

NOW, THEREFORE, BE IT ORDAINED by the Board of Mayor and Aldermen of 

the Town of Farragut, Tennessee, that the Farragut Zoning Ordinance is hereby amended by 

replacing Chapter 3., Section I., Agricultural district (A) in its entirety as follows: 

 

SECTION 1. 

Sec. I. Agricultural district (A). 

A. General description. This district provides space for agricultural uses which comprise an 

important part of the economy and land use of the Town of Farragut. The intent is to permit 

lands best suited for agriculture to be used for agriculture purposes and also to prevent the 

encroachment of urban and other incompatible land uses on farm lands and thereby protect 

the physical and economic well-being of agricultural operations.  

B. Permitted uses and structures. 

1. Agricultural uses.  

2. Detached single-family dwellings 

3. A second single-family detached dwelling may be permitted on an existing lot of 

record provided all the following criteria are met: 

a. The lot is a lot of record that is at least five acres. 

b. The lot of record does not have more than one existing dwelling unit. 



c. The lot of record must front directly on an existing public street for at least 100 

feet. 

d. The existing and additional dwelling unit shall meet the setback requirements for 

principal dwelling units in the (A) District. 

e. The second dwelling unit shall be situated so that it is at least 50 feet from the 

existing dwelling unit. 

f. The second dwelling unit will not create an additional access to a public street.  

The access will have to be shared with the existing dwelling unit. 

g. The second dwelling unit shall be able to satisfy all applicable utility, code, and 

fire suppression requirements. 

 

4. Schools, public and private, and churches and other places of worship provided the 

following development criteria are met:  

a. Access shall be directly to a street having a designated classification of local 

collector or greater, or a local street which is not interior to a subdivision. The 

street on which the school or church accesses must meet the minimum design 

standards established in the Farragut Subdivision Regulations.  

b. There shall be a minimum lot size of five acres.  

c. There shall be a buffer strip which meets the following minimum development 

criteria:  

1) The buffer strip shall be a minimum of 25 feet in width on all side and rear 

property lines;  

2) Existing, mature vegetation shall be preserved and incorporated into the 

buffer strip;  

3) No grading shall occur in the buffer strip; and  

4) Detention basins, measured from top-of-slope to top-of-slope, and associated 

structures shall not be located within any buffer strips.  

d. The following setback requirements are met:  

1) Front yard. All buildings and structures, excluding signs, shall be set back 

from the nearest point of any right-of-way no less than 50 feet. For the 

purposes of this ordinance, the interstate highway right-of-way shall be 

considered a side or rear lot line.  

2) Side and rear yards. 

a) All buildings shall be set back a minimum of 50 feet. Setbacks 

shall be measured from the nearest point of any property line; and  

b) All accessory structures, excluding signs and fences, shall be set 

back a minimum of 30 feet. Setbacks shall be measured from the 

nearest point of any property line.  



e. The maximum coverage for the total building area shall not exceed 35 percent and 

the total lot coverage shall not exceed 60 percent.  

f. A site plan and landscape plan shall be submitted as regulated in Chapter 4.  

5. Accessory uses and structures.  

6. Customary Home Occupations as regulated in Chapter 4.  

7. Cemeteries and historical monuments.  

8. Signs as regulated in the [Farragut] Municipal Code.  

9. Utility uses.  

C. Area regulations. 

1. Front yard. All structures, excluding fences and certain utility structures, shall be set 

back from the nearest point of any right-of-way a minimum of 50 feet, except as 

provided for elsewhere in this ordinance or the [Farragut] Municipal Code. Electrical 

substations, utility offices, or any other utility building shall meet the front yard 

setback requirements.  

2. Side yard. 

a. All principal buildings used as a residence shall be set back a minimum of 25 feet;  

b. All agricultural structures, excluding fences, shall be set back a minimum of 35 

feet; and  

c. All non-agricultural accessory structures, excluding fences, shall be set back a 

minimum of 20 feet.  

3. Rear yard. 

a. All principal buildings used as a residence shall be set back a minimum of 35 feet;  

b. All agricultural structures, excluding fences, shall be set back a minimum of 35 

feet; and  

c. All non-agricultural accessory structures, excluding fences, shall be set back a 

minimum of ten feet.  

4. Lot width. Each lot shall front on a public road for a minimum of 100 feet.  

5. Maximum lot coverage. 

a. Total building area: 15 percent, except as provided for elsewhere in this section; 

and  

b. Total lot coverage: 25 percent, except as provided for elsewhere in this section.  

6. Size regulations. No non-agricultural accessory building shall exceed 30 percent of the 

footprint of the principal building used as a residence or 600 square feet in size, 

whichever is greater.  



7. Land area. Minimum lot size of five acres.  

D. Height regulations. 

1. No principal building shall exceed 2½ stories, or 35 feet in height, except as provided 

for elsewhere in this ordinance or the [Farragut] Municipal Code; and  

2. No accessory structure shall exceed 15 feet in height, except as provided for elsewhere 

in this ordinance or the [Farragut] Municipal Code.  

E. Parking. As regulated in Chapter 4.  

 

SECTION 2. 

 

This ordinance shall take effect from and after its final passage and publication, the 

public welfare requiring it. 

 

 

______________________ 

Ron Williams, Mayor 

 

 

__________________________ 

Allison Myers, Town Recorder 

 

 

Certified to the Farragut Board of Mayor and Aldermen this _____ day of ___________, 2021, 

with approval recommended. 

 

 

_____________________ 

Rita Holladay, Chairman 

 

 

________________________ 

Scott Russ, Secretary 

 

FARRAGUT MUNICIPAL PLANNING COMMISSION 
 



AGENDA NUMBER ____________ MEETING DATE November 11, 2021 

REPORT TO THE BOARD OF MAYOR AND ALDERMEN 

PREPARED BY:  Allison Myers, Town Recorder/Treasurer 
 
SUBJECT:  Ordinance 21-21, Ordinance on first reading to amend the Capital Investment Program Budget and add 
ARPA Fund Budget for the Fiscal Year 2021-2022 budget, passed by Ordinance 21-13 
 

 

INTRODUCTION:   
The purpose of this agenda item is to approve Ordinance 21-21 on first reading to amend the Fiscal Year 2022 Capital 
Investment Program Budget and add the American Rescue Plan Act (ARPA) Fund budget. 

 

DISCUSSION:  
The Capital Investment Program will be amended by increasing the appropriated expenditures from $13,720,342 to 
$14,020,342, an increase of $300,000.  
 

• $300,000 Campbell Station Road Approach to Interstate 40/75. This project will be funded through CIP 
fund balance. The additional $300,000 expenditure is for engineering and construction of improvements at 
the Campbell Station Road approach to Interstate 40/75. See business item D. Professional Services 
Agreement with Cannon & Cannon, Inc. for Engineering Services for Campbell Station Road Improvements at 
Approach to Interstate 40/75 for further detail and information. 

 

FINANCIAL SECTION: 

Account Number: Capital Investment Program   

FY2022 Budget 
 

Requested Amendment FY2022 Amended Budget 

$13,720,342 $300,000 $14,020,342 
    

Approved By: ____________________________   

 
American Rescue Plan Act (ARPA) The addition of the fund and proposed budget. See attachment A for the proposed 
budget.  

  
RECOMMENDATION BY:  Allison Myers, Town Recorder/Treasurer, for approval. 
 

PROPOSED MOTION:  Motion to approve Ordinance 21-21 on first reading.  

BOARD ACTION: 
 
MOTION BY: _____________________________ SECONDED BY: ___________________________ 
 

VOTE/TOTAL BURNETTE MEYER PINCHOK POVLIN WILLIAMS 
YES _______ _________ ________ _______ _______ 
NO _______ _________ ________ _______ _______ 

ABSTAIN _______ _________ ________ _______ _______ 

 



 

    Attachment A 

 

 

 

ARPA Fund-316 
  FY2021-22 

  Proposed 

 Beginning Balance 0 

   

316 Revenues  
33193 Federal ARPA Grant 1 3,527,626 

33194 Federal ARPA Grant 2 0 

 Total Revenues         $3,527,626 

   

   

 Expenditures  
41991-1320 Vaccine Incentive Program 10,200 

41991-1150 Essential Personnel Pay 110,200 

41992-9450 Broadband Infrastructure 0 

41830-9311 Stormwater Parking Facilities 1,500,000 

41830-9361 Building Improvements 0 

43150-9340 Stormwater Improvements 0 

 Project Expenditures 1,907,226 

 Total Expenditures $3,527,626 

   

 Ending Balance 0 



ffilftrLOSER . GO FURTHER

tagut
DATE: November I1.,202t

TO: Board of Mayor and Aldermen

FROM: David Smoak, Town Administrator

RE: American Rescue Plan Act EssentialWorker Premium Pay

INTRODUCTION

The American Rescue Plan Act (ARPA) was approved by the U.S, Congress and signed into law on March

II,2O2t. The law provided for SSSO Billion in COVID-19 relief funds to be divided for states,

municipalities, counties, tribes and territories. The amount the Town of Farragut will receive from ARPA

is 57,055,252.70.

DtscussloN

There are specific areas of focus included in the law where ARPA funding can be expended. One of

these areas is premium pay for essential workers that have worked through the pandemic to maintain

continuity of operations for essential critical infrastructure sectors as defined by the Act, Tennessee

Governor Bill Lee and Farragut Mayor Ron Williams. Each of the Town of Farragut's employees are

defined as essential under the Act and therefore eligible for premium pay.

As the country continues to battle with COVID-19, our employees have been resilient and maintained

the town's high standards of service to the community. The proposed premium pay would compensate

essential Full-time personnel 5100/month and Part-time personnel $50/month for those months they

provided service to the community from April 2020 through October 2021. This payment would be a

one-time payment and would not impact employee's regular rates of pay moving forward into the fiscal

year.

FINANCIAL SECTION

The total cost to provide this premium pay for essential town personnel is 5110,200. One hundred

percent (lOO%) of these expenditures will be covered by American Rescue Plan Act funding'

RECOMMENDATION BY

Town Administrator David Smoak for approval.

11408 MUNICIPAL CENTER DRM I mnnncur, TN I gZgg+ ' 866'966 '7067
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ORDINANCE   21-21 
PREPARED BY  Myers 
1ST READING  November 11, 2021 
2nd READING  December 9, 2021 
PUBLISHED IN  Shopper News Farragut                          
DATE    

 

AN ORDINANCE OF THE TOWN OF FARRAGUT, TENNESSEE 
AMENDING THE FISCAL YEAR 2021-2022 BUDGET, PASSED BY ORDINANCE 21-13  

 

WHEREAS, the Town of Farragut adopted the fiscal year 2021-22 budget by passage of Ordinance Number 21-13 on June 
10, 2021; and  
 
WHEREAS, pursuant to the Tennessee State Constitution, Section 24 of Article II, no public money shall be expended 
except pursuant to appropriations made by law; and  
 
WHEREAS, expenses for the Capital Investment Program will be greater than budgeted and the addition of the American 
Rescue Plan Act Fund budget; and  
 
NOW THEREFORE BE IT ORDAINED BY THE BOARD OF MAYOR AND ALDERMEN OF THE TOWN OF FARRAGUT, 
TENNESSEE THAT CHANGES BE MADE TO THE FISCAL YEAR 2021-2022 BUDGET AS FOLLOWS:  
 
SECTION 1. Ordinance 21-13 is hereby amended by: 

• The Capital Investment Program will be amended by increasing the appropriated expenditures from 
$13,720,342 to $14,020,342, an increase of $300,000.   
 

• Adding the American Recue Plan Act Fund Budget 
 

ARPA Fund-316 
 FY2021-22 

 Proposed 

Beginning Balance 0 

  

Total Revenues $3,527,626 

  

Total Expenditures $3,527,626 

  

Ending Balance 0 

 
SECTION 2. The Board of Mayor and Aldermen authorizes the Town Recorder to make said changes in the accounting 
system.  
 
SECTION 3. This ordinance shall take effect after its final passage and publication, the public welfare requiring it. 

 
___________________________ 
Ron Williams, Mayor 
 
___________________________ 
Allison Myers, Town Recorder 



AGENDA NUMBER VI.A.  MEETING DATE          November 11, 2021 

REPORT TO THE BOARD OF MAYOR AND ALDERMEN 

PREPARED BY:  Sue Stuhl, Parks & Recreation Director 

 

SUBJECT: Approval of the Veteran Salute 5K/10K road races, November 13, 2021 

 

 

INTRODUCTION: The first Veterans Salute race was held in 2019.  Part of the proceeds from the run will 

benefit a veteran’s group – the details of which group are still being decided. The event will include a 10K & 

15K (7:30 a.m. start), 1 M Fun Run (8:15 a.m. start) and a 5K (9 a.m. start) and is scheduled for Saturday, 

November 13.   The start and finish area, along with the athlete’s village, will be located at the Farragut 

Community Center on Jamestowne Blvd.   

 

DISCUSSION:  This event will include temporary one lane closure of Jamestowne Blvd, Kingston Pike, 

Campbell Station Road and the streets through Village Green Subdivision. A map of all three courses is 

attached.  With the exception of the fun run, the other two races are a loop and once runners have passed that 

area, the road will be reopened.  The lane closure on Kingston Pike is for a very short distance – from Russgate 

to Boring Road.  The lane closure on Campbell Station Road is from Old Colony to Jamestowne.  We hope to 

encourage the local community to gather at Founders Park and cheer on our runners from the Veteran’s Salute 

Corridor.  

Restrooms and water stations will be provided, and the Knox County Sheriff’s Department will provide traffic 

control (along with volunteers.)  

RECOMMENDATION BY:  Sue Stuhl, Parks & Recreation Director and Karen Tindal, Tourism Coordinator  

 

PROPOSED MOTION:  Approve the event application involving the Town’s public rights of way for the 

Salute to Veteran’s Races on November 13, 2021. 
 

MOTION BY:_____________________________ SECONDED BY:___________________________ 

 

VOTE/TOTAL WILLIAMS MEYER PINCHOK POVLIN BURNETTE 

YES _______ _________ _________ _______ _______ 

NO _______ _________ _________ _______ _______ 

ABSTAIN _______ _________ _________ _______ _______ 

 



























10/28/2021

Insurance Management Group
12730 Coldwater Rd Ste 103

Fort Wayne IN 46845

Margaret Mayers
(260) 338-2434 (765) 664-0761

mmayers@insmgt.com

Road Runners Club of America/2021 and Its Member Clubs

1501 Lee Highway, Suite 140
Arlington VA 22209

National Casualty Company 11991
Nationwide Life Insurance Company 66869

2021 $1M A.I.

A
Legal Liability to
Participant $1,000,000

Per Event Basis

KRO0000008622000 12/31/2020 12/31/2021

1,000,000
500,000
5,000
1,000,000
5,000,000
1,000,000

Abuse and Molestation 500,000

A KRO0000008622000 12/31/2020 12/31/2021

1,000,000

B
Excess Medical & Accident
($250 Deductible/Claim) BAX0000031541900 12/31/2020 12/31/2021

Excess Medical $10,000
AD & Specific Loss $2,500

Town of Farragut, its employees and agents are NAMED AS AN ADDITIONAL INSURED AS RESPECTS TO THEIR INTEREST IN THE OPERATIONS OF
THE NAMED INSURED.     DATE OF EVENT(S): 11/13/21 Veteran Salute Races and 11/25/21 Hot To Trot 5k/10k/Fun Run     INSURED RRCA
CLUB/EVENT MEMBER: Fleet Feet Knoxville Running Club    ATTN: Shahin Hadian, 11619 Parkside Dr, Knoxville TN 37934      Processed by RMV

11/13/21  Town of Farragut
11409 Municipal Center Drive

Farragut SK 37934

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS.

INSURER(S) AFFORDING COVERAGE

INSURER F :

INSURER E :

INSURER D :

INSURER C :

INSURER B :

INSURER A :

NAIC #

NAME:
CONTACT

(A/C, No):
FAX

E-MAIL
ADDRESS:

PRODUCER

(A/C, No, Ext):
PHONE

INSURED

REVISION NUMBER:CERTIFICATE NUMBER:COVERAGES

IMPORTANT:  If the certificate holder is an ADDITIONAL INSURED, the policy(ies) must have ADDITIONAL INSURED provisions or be endorsed.
If SUBROGATION IS WAIVED, subject to the terms and conditions of the policy, certain policies may require an endorsement.  A statement on
this certificate does not confer rights to the certificate holder in lieu of such endorsement(s).

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW.  THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

OTHER:

(Per accident)

(Ea accident)

$

$

N / A

SUBR
WVD

ADDL
INSD

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED.  NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.

$

$

$

$PROPERTY DAMAGE
BODILY INJURY (Per accident)

BODILY INJURY (Per person)

COMBINED SINGLE LIMIT

AUTOS ONLY

AUTOSAUTOS ONLY
NON-OWNED

SCHEDULEDOWNED
ANY AUTO

AUTOMOBILE LIABILITY

Y / N
WORKERS COMPENSATION
AND EMPLOYERS' LIABILITY

OFFICER/MEMBER EXCLUDED?
(Mandatory in NH)

DESCRIPTION OF OPERATIONS below
If yes, describe under

ANY PROPRIETOR/PARTNER/EXECUTIVE

$

$

$

E.L. DISEASE - POLICY LIMIT

E.L. DISEASE - EA EMPLOYEE

E.L. EACH ACCIDENT

ER
OTH-

STATUTE
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LIMITS(MM/DD/YYYY)
POLICY EXP

(MM/DD/YYYY)
POLICY EFF

POLICY NUMBERTYPE OF INSURANCELTR
INSR

DESCRIPTION OF OPERATIONS / LOCATIONS / VEHICLES  (ACORD 101, Additional Remarks Schedule, may be attached if more space is required)

EXCESS LIAB

UMBRELLA LIAB $EACH OCCURRENCE

$AGGREGATE

$

OCCUR

CLAIMS-MADE

DED RETENTION $

$PRODUCTS - COMP/OP AGG

$GENERAL AGGREGATE

$PERSONAL & ADV INJURY

$MED EXP (Any one person)

$EACH OCCURRENCE
DAMAGE TO RENTED

$PREMISES (Ea occurrence)

COMMERCIAL GENERAL LIABILITY

CLAIMS-MADE OCCUR

GEN'L AGGREGATE LIMIT APPLIES PER:

POLICY
PRO-
JECT LOC

CERTIFICATE OF LIABILITY INSURANCE DATE (MM/DD/YYYY)

CANCELLATION

AUTHORIZED REPRESENTATIVE

ACORD 25 (2016/03)
© 1988-2015 ACORD CORPORATION.  All rights reserved.

CERTIFICATE HOLDER

The ACORD name and logo are registered marks of ACORD

HIRED
AUTOS ONLY



AGENDA NUMBER VI.B. MEETING DATE          November 11, 2021 

REPORT TO THE BOARD OF MAYOR AND ALDERMEN 

PREPARED BY:  Sue Stuhl, Parks & Recreation Director  
 

SUBJECT: Approval of the Hot to Trot 5K/10K & Fun Run, November 25, 2021 

 

 

INTRODUCTION:    

This item involves a request for approval of a special event application related to the Hot to Trot 5K/10K and 

Fun Run to be held along portions of Parkside Drive on Thanksgiving morning, November 25, 2021. 
 

DISCUSSION:   

This Annual Hot to Trot Race(s) is sponsored by Fleet Feet Knoxville Running Club.  Proceeds from the events 

will help raise money for A Hand Up for Women and a food drive for Shepard of Hope Food Pantry.  The races 

will start and end near the Fleet Feet store in the Parkside Station shopping center west of Lakesedge Drive. 

Please see the attached map.  Each event will feature a loop (2 loops for the 10K) along portions of Parkside 

Drive.   There will be some short-term road/lane closures within the affected portion of Parkside Drive.  Set up 

time will begin at 6:30 a.m. and all clean-up will be complete by 10:00 a.m.   
 

As in previous years, the organizers of the event have been working with the affected entities to make them 

aware of this ahead of time.  Event organizers have been careful to minimize any impact to vehicular traffic and 

access.    

 

The Parkside Station shopping center will be used for all staging facilities, including portable restrooms.  Most 

of the parking will be provided on adjoining properties, including JCPenney and, if necessary, the primary 

school property on the west side of N. Campbell Station Road.  The event is anticipated to have as many as 

1,500 participants.  Traffic control from parking areas and along the route itself will be addressed with Knox 

County and City of Knoxville police staff. EMS personnel from Rural Metro will also be on hand.  Fleet Feet 

volunteers will provide clean-up for the event.   

 

RECOMMENDATION:  Sue Stuhl, Parks & Recreation Director, for approval. 

 

PROPOSED MOTION: 

Motion to approve the Hot to Trot 5K/10K and Fun Run road closures on Parkside Drive on November 25, 

2021 from 6:30 to 10:00 AM. 

 
 

MOTION BY:_____________________________ SECONDED BY:___________________________ 

 

VOTE/TOTAL WILLIAMS MEYER PINCHOK POVLIN BURNETTE 

YES _______ _________ _________ _______ _______ 

NO _______ _________ _________ _______ _______ 

ABSTAIN _______ _________ _________ _______ _______ 

 























10/28/2021

Insurance Management Group
12730 Coldwater Rd Ste 103

Fort Wayne IN 46845

Margaret Mayers
(260) 338-2434 (765) 664-0761

mmayers@insmgt.com

Road Runners Club of America/2021 and Its Member Clubs

1501 Lee Highway, Suite 140
Arlington VA 22209

National Casualty Company 11991
Nationwide Life Insurance Company 66869

2021 $1M A.I.

A
Legal Liability to
Participant $1,000,000

Per Event Basis

KRO0000008622000 12/31/2020 12/31/2021

1,000,000
500,000
5,000
1,000,000
5,000,000
1,000,000

Abuse and Molestation 500,000

A KRO0000008622000 12/31/2020 12/31/2021

1,000,000

B
Excess Medical & Accident
($250 Deductible/Claim) BAX0000031541900 12/31/2020 12/31/2021

Excess Medical $10,000
AD & Specific Loss $2,500

Town of Farragut, its employees and agents are NAMED AS AN ADDITIONAL INSURED AS RESPECTS TO THEIR INTEREST IN THE OPERATIONS OF
THE NAMED INSURED.     DATE OF EVENT(S): 11/13/21 Veteran Salute Races and 11/25/21 Hot To Trot 5k/10k/Fun Run     INSURED RRCA
CLUB/EVENT MEMBER: Fleet Feet Knoxville Running Club    ATTN: Shahin Hadian, 11619 Parkside Dr, Knoxville TN 37934      Processed by RMV

11/13/21  Town of Farragut
11409 Municipal Center Drive

Farragut SK 37934

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS.

INSURER(S) AFFORDING COVERAGE

INSURER F :

INSURER E :

INSURER D :

INSURER C :

INSURER B :

INSURER A :

NAIC #

NAME:
CONTACT

(A/C, No):
FAX

E-MAIL
ADDRESS:

PRODUCER

(A/C, No, Ext):
PHONE

INSURED

REVISION NUMBER:CERTIFICATE NUMBER:COVERAGES

IMPORTANT:  If the certificate holder is an ADDITIONAL INSURED, the policy(ies) must have ADDITIONAL INSURED provisions or be endorsed.
If SUBROGATION IS WAIVED, subject to the terms and conditions of the policy, certain policies may require an endorsement.  A statement on
this certificate does not confer rights to the certificate holder in lieu of such endorsement(s).

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW.  THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.
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SUBR
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THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED.  NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.

$

$

$

$PROPERTY DAMAGE
BODILY INJURY (Per accident)

BODILY INJURY (Per person)

COMBINED SINGLE LIMIT

AUTOS ONLY

AUTOSAUTOS ONLY
NON-OWNED

SCHEDULEDOWNED
ANY AUTO

AUTOMOBILE LIABILITY

Y / N
WORKERS COMPENSATION
AND EMPLOYERS' LIABILITY

OFFICER/MEMBER EXCLUDED?
(Mandatory in NH)

DESCRIPTION OF OPERATIONS below
If yes, describe under

ANY PROPRIETOR/PARTNER/EXECUTIVE

$

$

$

E.L. DISEASE - POLICY LIMIT

E.L. DISEASE - EA EMPLOYEE

E.L. EACH ACCIDENT

ER
OTH-

STATUTE
PER

LIMITS(MM/DD/YYYY)
POLICY EXP

(MM/DD/YYYY)
POLICY EFF

POLICY NUMBERTYPE OF INSURANCELTR
INSR

DESCRIPTION OF OPERATIONS / LOCATIONS / VEHICLES  (ACORD 101, Additional Remarks Schedule, may be attached if more space is required)
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AGENDA NUMBER _________________________   MEETING DATE _______November 11, 2021____________ 

REPORT TO THE BOARD OF MAYOR AND ALDERMEN  

PREPARED BY:  Darryl W. Smith, PE 
 

SUBJECT:   Approval of Proposal from Ross/Fowler, PC for Design & Construction Services for McFee 

Park Phase 4, Permeable Paver Parking and Stormwater Quality Improvements 
 

 

INTRODUCTION:  The purpose of this item is the approval of a proposal for final design and construction 

services for new permeable paver parking facilities at McFee Park. 
 

BACKGROUND:  The Board’s Strategic Plan identifies critical success factors to achieve the Town’s vision.  
Among those critical success factors is the need to “provide excellent parks, recreation, cultural amenities and 
programs,” as well as “advancing a high-quality built environment.”  Design and construction of additional 
permeable paver parking allows greater access to the park amenities, while also demonstrating best 
management practices for improved stormwater quality in the Town. 

As McFee Park Phase 3 nears completion, we should note it represents the largest expansion of any of our 
parks, including addition of the Great Lawn, tennis courts, basketball court, restroom pavilion, parking, access 
road and pedestrian facilities.  Phase 4 includes additional parking facilities along the loop road constructed 
during Phase 3, beginning just west of the upper pavilion and extending to the north side of the park to a point 
west of the new tennis facilities.  The design will allow for future amenities to include a pedestrian trail and 
trailhead, a dog park and additional tennis courts. 

Earlier phases of the park expansion included permeable paver parking lots.  The interlocking pavers allow 
stormwater runoff to pass through the paving system to infiltrate into the soil.  This infiltration not only reduces 
the volume of detention required at the site but provides filtration of pollutants before runoff enters surface or 
groundwater.  The result has proven to be an efficient management of our surface runoff, while providing 
attractive parking facilities for our park visitors. 

The attached proposal from Ross/Fowler PC outlines the scope of services for preparation of final construction 
plans for Phase 4, as well as contract management services required for completion of the project.  Fees for 
Basic Services total 9.25% of the total construction cost, currently estimated to be $138,750, based upon the 
construction estimate of $1,300,000.  Supplemental Services (surveys) require an additional cost of $15,200, for 
a total fee of $153,950.  As this project provides significant improvement to the quality of our stormwater 
runoff, it qualifies for funding under the American Rescue Plan Act of 2021 (ARPA).   

FINANCIAL SECTION:  
Project:  McFee Park Phase 4 – Permeable Paver 

Parking and Stormwater Quality Improvements     

Project Budget Requested Amount Contracted Amount Remaining Amount 

$1,500,000 $153,950 $0 $1,346,050 

      

Approved By:________________________     

 

RECOMMENDATION BY:  Darryl Smith, Town Engineer, for approval. 
 

PROPOSED MOTION:  Approval of professional services agreement with Ross/Fowler, PC for design and 

construction services for McFee Park Phase 4, Permeable Paver Parking and Stormwater Quality 

Improvements, as presented. 
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AGENDA NUMBER  VI.D.   MEETING DATE November 11, 2021 

REPORT TO THE BOARD OF MAYOR AND ALDERMEN  

PREPARED BY:  Brannon Tupper, PE 
 

SUBJECT:  Approval of Professional Services Agreement with Cannon & Cannon, Inc. for Engineering 

Services for Campbell Station Road Improvements at Approach to Interstate 40/75 

 

INTRODUCTION:  The purpose of this item is consideration of approval of a professional services agreement 

with Cannon & Cannon, Inc. for engineering services related to Campbell Station Road improvements at the 

approach to interstate 40/75. 
 

BACKGROUND:  A critical success factor from the Town of Farragut’s Strategic Plan is “Building and 
Maintaining the Town’s Infrastructure and Assets” with a Priority Initiative for “Reconstruction of the I-
40/Campbell Station Road Interchange”. While the development of the full interchange rebuild project is in the 
initial phases, the Engineering Department is exploring cost effective alternatives which can be readily 
implemented.  The concept presented today is for minor roadway modifications to Campbell Station Road south 
of the underpass.   

The current I-40/75 underpass on Campbell Station Road features an opposing left turn lane under the bridge.  
The on-ramp queues regularly spill into the through movement lanes causing back-ups, occasionally past the 
Grigsby Chapel Road/Parkside Drive intersection for the northbound movement.  The proposed modifications 
allow for a dedicated northbound through lane and separation of the competing left turns to help mitigate the 
congestion issues. 

Engineering has selected Cannon and Cannon, Inc. (CCI) from our On-Call Traffic Engineering consultants to 
perform the Engineering Services.  CCI has provided the attached proposal for a lump sum fee of $22,000 
which includes survey, field observations, all necessary design services, and signal phasing optimization.  CCI 
has performed a preliminary analysis and modeling shows significant improvements to the level of service. 

FINANCIAL SECTION:  
Project: Campbell Station Road Improvements at I-40/75 Approach  

  

Project Budget Requested Amount 

Expenditures  

to Date Available Amount 

$300,000 $22,000 $0 $278,000 
    
Approved 

By:________________________     

 

RECOMMENDATION BY:  Brannon Tupper, Assistant Town Engineer 

 

PROPOSED MOTION:  Approval of professional services agreement with Cannon and Cannon, Inc. for 

engineering services for Campbell Station Road Improvements at Approach to Interstate 40/75. 

BOARD ACTION: 

 

MOTION BY:_____________________________ SECONDED BY:___________________________ 
 

VOTE/TOTAL WILLIAMS POVLIN PINCHOK MEYER BURNETTE 

YES _______ _________ _________ _______ _______ 

NO _______ _________ _________ _______ _______ 

ABSTAIN _______ _________ _________ _______ _______ 
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AGENDA NUMBER ______ _______          MEETING DATE          Nov. 11, 2021 

REPORT TO THE BOARD OF MAYOR AND ALDERMEN 

PREPARED BY:  Karen Tindal, Tourism Coordinator 
 

SUBJECT: Approval of contract with Madden Media for targeted marketing/advertising and website 

maintenance and a next-step expansion of marketing for Visit Farragut.  

 

INTRODUCTION: This contract is two-fold:  

• A targeted online marketing/advertising campaign using analytics from the website  

• Maintenance of the website and an increase in content and functionality focused on restaurants and 

entertainment options 

  

BACKGROUND: In the summer of 2020, a Request for Qualifications (RFQ) was issued by the Town of 

Farragut for upcoming tourism and public relations projects for a three-year period. Contracting with outside 

firms is essential due to the limited number of staff (two part-time workers) and the types of experience and 

knowledge needed for a diverse and expanding tourism program. Madden Media was selected by the RFQ 

committee to develop a new tourism website based on their impressive record in multi-media tourism 

management and their growth-driven strategy that would best meet needs of the expanding Visit Farragut 

program. The Board of Mayor and Aldermen approved the contract for development of a new Visit Farragut 

website in February 2021. Over the next 6 months, the tourism and public relations staff worked extensively 

with the team from Madden to develop a brand-new website. The website went live in August 2021 providing 

an improved internal and external user experience, positioning the website to become the primary marketing 

platform for the Visit Farragut program. Analytics for the first three months (August 1 through October 31) 

show a 22.3% increase in users, 21% increase in sessions, a 12.8% decrease in bounce rate and a time average 

of 1 minute, 23 second spent on site which represents an increase of 36.8% over the prior three months (the old 

Visit Farragut website). The new Visit Farragut website shows that 89.8% of website visitors are new to the 

site. 

 

Acting as a DMO (destination marketing organization), Visit Farragut is responsible for engaging our local 

community and businesses to ensure that tourism development is mutually beneficial to our tourism 

stakeholders and residents. All marketing efforts must lead to an increase in destination awareness. Analytics 

from the Visit Farragut website reveal that our current site visitors are looking for general area information 

(22.2%), area events (12%), specific events (3.29% Lawn Chair Concerts and 3.28% Freaky Friday Fright Nite) 

and dining options (3.1%). Using the analytics to drive marketing efforts is referred to as MarTech (Marketing 

Technology) and is valuable in creating a highly effective and efficient media campaign where return on 

investment is more easily tracked than other areas of marketing. 

Madden Media has proven to be an excellent partner for the Town of Farragut in tourism development. As a 

tourism-focused, full-service agency they are positioned to assist our staff in the next steps. These include 

continued website hosting and maintenance, enhancing the site with more robust content and leveraging that 

content in a targeted media marketing/advertising campaign focused on our top feeder markets. Utilizing SEM 

(search engine marketing) will generate awareness of Farragut and drive new user traffic to our website.    

DISCUSSION:  Attached is the scope of work proposed by Madden for this contract. The proposal includes 

four major components.  

• The continuation of website hosting and maintenance through the end of the fiscal year.  

• Next step website expansion and additional content focused on our restaurants and entertainment 

options, including the addition of happy hours, live music, and breakfast/brunch to drive visitors into our 
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area businesses. New filters on the website will allow visitors to easily navigate through all restaurant 

and bar options and lead to improved SEO with the additional content. 

• SEM (search engine marketing) is one of the most important marketing channels to generate web traffic. 

It compliments SEO and content marketing and gets your destination at the top of the Google search 

results. SEM is conversion focused, targeting specific keywords that are relevant to Visit Farragut such 

as where to stay, things to do and where to eat and shop. On average, businesses that invest into SEM 

make $2 revenue for every $1 spent on AdWords (Source: Google Ads). This form of paid distribution 

(marketing/advertising) targets key audiences and bring new users to the site increasing brand awareness 

of Farragut’s offerings.  

• Amplified Storytelling is the combination of immersive content marketing on an interactive landing 

page that is promoted utilizing paid native distribution. These campaigns target key audiences based on 

intent and can bring Storytelling can increase travel intent by 50%, making this an effective tool to 

inspire and educate potential visitors. Storytelling helps consumers develop an emotional connection 

with our brand, while increasing analytic metrics such as time on page and new sessions.  

The timeline (also included in the attached proposal) for the increased website content and functionality and the 

SEM spring campaign will be completed by the end of the fiscal year. 

 

Funding is already in the tourism budget (professional services and printing/advertising line items).  We have 

already invested in the development of our tourism website. This proposal positions the website as our most 

effective marketing tool by combining marketing and technology (MarTech) which will increase both website 

content and functionality as well as drive new visitor traffic to the site increasing our brand awareness. The use 

of SEM marketing techniques introduces a new tool to the Visit Farragut program that has already been proven 

in the industry to return on average 2:1 on investment.   

 
STRATEGIC PLAN: Enhancing the Town’s Financial Position - Increasing the sales tax base through tourism 
development.  
 

RECOMMENDATION BY:  Sue Stuhl, Parks & Recreation Director and Karen Tindal, Tourism Coordinator 

for approval. 

 

PROPOSED MOTION:  Approve a contract with Madden Media for $21,000 for targeted 

marketing/advertising and website maintenance and expansion.  

MOTION BY:_____________________________ SECONDED BY:___________________________ 
 

 

VOTE/TOTAL WILLIAMS MEYER PINCHOK POVLIN BURNETTE 

YES _______ _________ _________ _______ _______ 

NO _______ _________ _________ _______ _______ 

ABSTAIN _______ _________ _________ _______ _______ 

 



    345 E. Toole Ave. 
Tucson, AZ 85701
Office: 520.322.0895
Fax: 520.322.9438
mmcontracts@maddenmedia.com

 
 

    Quote Number  Q-02477
    Expiration Date 12/2/2021
    Program Title
 
Account Name Town Of Farragut Billing Instructions
Contact Name Karen Tindal Bill To Account Town Of Farragut
Email ktindal@townoffarragut.org Billing Address 11408 Municipal Center Dr

Farragut, TN  37934
United States

Bill To Contact    
 

Product Sales Price Quantity Line Total

Website Maintenance includes hosting (Monthly) USD 520.00 6 USD 3,120.00

Digital Storytelling (Story and Presentation Layer) USD 3,120.00 1 USD 3,120.00

Editorial Support (<$100K) - (Monthly) USD 740.00 3 USD 2,220.00

Growth Driven Design - Two Week Sprint USD 2,520.00 1 USD 2,520.00

Creative - Companion Banner / Content Ads USD 135.00 2 USD 270.00

Google SEM - General Leisure (CPC) USD 0.80 9,688 USD 7,750.40

Standard Content Distribution (CPC) USD 0.65 3,077 USD 2,000.05

Price Book Adjustment USD -0.45 1 USD -0.45

           Subtotal:           USD 21,000.00
           Tax:                     USD 0.00
           Grand Total:     USD 21,000.00

 

Opportunity Owner TJ Fletcher        Quote PDF (Created Date) 11/2/2021
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 Terms & Conditions 
                                                                                                                                                                                                                                                        
 
  Madden Media Standard Terms & Conditions for Digital Marketing Services
  https://maddenmedia.com/mm_digital_terms
 
  Madden Media Standard Terms & Conditions for Print Production and Advertising Services
  https://maddenmedia.com/mm_print_terms
 
  Madden Media Standard Terms & Conditions for Madden Voyage and Voyage+ Services
  https://maddenmedia.com/mm_voyage_terms
 
 
By signing and accepting below you are acknowledging that you have read and agree to the specific terms outlined in this document
and wish to proceed with the implementation of the aforementioned products and services.
 
 
Authorized signature:
\s1\  
 
Print Name:
\n1\
 
Date:
\d1\

Opportunity Owner TJ Fletcher        Quote PDF (Created Date) 11/2/2021
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Madden Media

Authorized Signature:

Print Name:  TJ Fletcher

Date: 11/11/2021  

https://maddenmedia.com/mm_digital_terms
https://maddenmedia.com/mm_print_terms
http://maddenmedia.com/mm_voyage_terms
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Our Purpose

Madden | About Madden

Collective Impact
The work we do is about more than “heads in beds”—bringing 
visitors to destinations means a better life for the people that 
live, work, and play there. Madden’s mission is to connect 
people to communities by sparking imagination and 
nurturing curiosity to ultimately improve economies and lead 
to a vision of a better world.



Experience & Differentiators

Madden | About Madden

Tourism-Focused, 
Full-Service Agency
Madden has nearly four decades of 
tourism marketing experience. We 
offer strategy, media, creative, 
marketing technology, and data 
services to our destination partners. 
Our customized approach is 
focused on driving visitations rather 
than delivering meaningless clicks.

Forward-Thinking 
Agile Approach
To provide complete flexibility to 
our partners and maximize impact, 
Madden uses an Agile approach to 
project management that allows us 
to adapt and optimize. Numerous 
small experiments, iterative 
changes, and constant analysis 
ensure we respond to change and 
deliver our partners stronger ROI.

Dedication to 
Responsible Marketing
Strategies grounded in respect are 
not only the right thing to do, but 
maximize the impact of our work. 
Madden’s representative 
storytelling, ethical media practices, 
and commitment to sustainability 
protect our partner destinations and 
help them embrace inclusivity.



YOUR 
MADDEN
TEAM

Dry Falls

TJ Fletcher
Director of Destination Strategy

Jennifer O’Connor
Account Strategist

John Bridges
Account Director

Pierce Hicks
MarTech Strategist

Renae Soucie
Creative Specialist

Brian Hayden
Communications  Strategist



Our Strategy for Visit Farragut

Madden | Strategy

Now that you have a brand new website, the next step is to continue enhancing it with more robust content and user experiences, as 
well as generating awareness of the new site and the destination.

Our recommendations for Visit Farragut’s next steps include:
● Continued website hosting and maintenance through the remainder of the fiscal year

● Add additional content across the website where needed to enhance SEO efforts, specifically on the shopping, stay, and 
attractions pages

● Website enhancements to include expanded Happy Hour, Live Music, Brunch and Breakfast filters with added content to 
individual subpages

● Develop a custom story or itinerary that gives users more information about the destination, increases time on site, and 
drives referral traffic to key partners listed within the story

● Create a leisure focused creative concept and media campaign targeting your top feeder markets to generate awareness of 
the destination and drive highly qualified traffic to the new website

○ Given the limited budget, we recommend utilizing SEM as an “always-on” media tactic to capture anyone looking for 
keywords specific to your destination

○ Spring focused leisure story to generate brand and destination awareness and drive new traffic to your site - 
increasing new visitors and overall time on page statistics



Madden | Strategy

Destination Marketing Methodology
Transparent, Data-First 
Strategies
We invest in destination intelligence and 
traveler behavior data to inform our 
decision making and uncover actionable 
insights to enhance our execution.

Marketing to Nurture Curiosity
We cultivate relationships between brands 
and travelers by using key stages of the 
Traveler's Journey as an opportunity to 
open people's eyes to new locations and 
inspire them to try new experiences.

Creative to Spark Imagination
We develop our storytelling efforts around 
deeply researched insights and striking 
visuals to ensure our designs, tone, and 
themes kindle a positive emotional bond 
between destinations and travelers.

Hypothesis Testing, 
Learning, & Reporting
We closely analyze the performance of 
our tactics to identify opportunities to 
optimize our strategies and capture your 
campaign’s impact on your community.



Madden | Strategy

Traveler’s Journey

CONSIDERATION DESTINATION ADVOCACYINSPIRATIONAWARENESS

Using each stage of the Traveler’s Journey as a 
touchpoint to communicate with someone opens their 
eyes to new locations, inspires them to try new 
experiences, and builds their trust in traveling to new 
communities. 

By reaching people on the channels they interact with 
during each respective phase we nurture curiosity. This 
approach compels consumer engagement with 
destination brands which cultivates relationships and 
leads to visitations.



TECHNICAL SUPPORT
When looking for support from Madden’s team there are never 
cumbersome ticket-systems or bill-by-the-hour models. When 
you work with Madden, you truly work with our team directly. In 
addition to fast response times, Madden will have monthly calls 
to go over the performance of your site.

MAINTENANCE
Madden will take care of the heavy lifting for you and your 
WordPress website with website maintenance. With such a 
vibrant open source community behind WordPress, there are 
frequent updates to address both security and performance.

We will apply these updates to your site after ensuring 
compatibility amongst all site components. We are here to help 
with questions about the site, how to do something in 
WordPress, or anything else related to the project.

HOSTING
Madden partners with our Platform as a Service (PaaS) provider, 
Platform.sh. Platform.sh offers a variety of layers of security and 
compliance that provide a modern and secure hosting 
environment. Platform.sh provides fast, secure, and robust 
cloud-based hosting for all of our websites. With Platform.sh, we 
are able to offer these features:

● Dedicated and separate staging environments for 
developing new site upgrades and changes.

● A reliable hosting platform with 24/7 support

DISASTER RECOVERY
We take a nightly full backup of your site through Platform.sh, so 
in the event of a disaster, we are able to bring back what has 
been lost.

Madden | Tactics

Website Hosting & Maintenance



Madden | Tactics

Madden Voyage
Voyage seamlessly integrates data from all 
your platforms and easily identifies key 
performance indicators to highlight what’s 
most important. 

It’s also vital to evolve your campaign 
measurement beyond capturing 
awareness and engagement metrics. 

Voyage enables you to extract key insights 
from data that enhance digital marketing 
effectiveness, accelerate decision making, 
and improve communication of campaign 
performance to your board, community, 
and key stakeholders.

A basic platform with client access to daily 
updates is included with this plan.

 



Search Engine 
Marketing
Utilize expertly selected keywords relevant 
to your destination to give your prospective 
travelers the right information at the right 
time through paid search ads.

Businesses make 
an average of 
$2 in revenue for 
every $1 they 
spend on AdWords. 
(Google)

Madden | Tactics



How it Works
Madden’s experts deliver custom content on a stunning 
interactive landing page that lives on your site and 
increases SEO value. With paid distribution, we can 
target key audiences and bring new users to your site to 
engage with your brand.

Madden | Tactics

Amplified Storytelling
Madden’s signature content marketing tactic uses immersive 
first-person narratives to inspire audiences and create an 
emotional connection between the reader and your brand. 

Benefits
● Our stories are proven to increase travel intent by 50%
● Stories can bring 90% new visitors to websites and boost 

time on page up to 3.5 times longer than site averages.



Case Study:
Amplified Storytelling

Results:
10,298 clicks
90.96% of visitors were new to site
Average time on page of 14:44. 

Cleveland Tourism’s goal was to promote their 
Grammy museum, one of two in the United States.

Madden’s story focused on the museum and 
blues history as well as some of the great 
places to stay and eat while in the area. 
As an added part to the story, we included 
a Spotify playlist to enhance the music 
connection in the piece. 
Click here to read the story.

http://demo.maddenmedia.com/2017/content/cleveland/cleveland_playlist/index.html


Madden | Tactics

Success Story: 
Travel Marquette’s 
Story & Presentation Layer
Travelers love to experience local hotspots when visiting 
a new place. Travel Marquette’s story Eat, Drink, & Play 
Like a Local interviews approachable and fun people 
who are willing to help visitors discover hidden gems. 
We partnered with Liam Kaiser, a Northern Michigan 
native, to photograph the interviewees and showcase the 
best beer, food, and outdoor adventures in Marquette.

● 9 million+ impressions with an average CTR of 
0.31% compared to the industry average of 0.1%

http://demo.maddenmedia.com/2020/content/travel-marquette/play-like-a-local/index.html
http://demo.maddenmedia.com/2020/content/travel-marquette/play-like-a-local/index.html


Content Distribution
— Native Ads

Through our Audience Development Network of 
news and lifestyle websites, we will optimize 
placements daily to ensure your content is seen 
by the right people. As readers scroll through 
articles on their favorite websites, they see related 
stories at the side or bottom that entice them to 
keep reading. These related 
stories can be your content.

Native ads are viewed 
53% more than banner ads. 
(Dedicated Media)



Website Expansion 
& Added Content
Adding functionality to the website 
by expanding restaurant modules 
to include new Happy Hour, Live 
Music and Brunch/Breakfast 
content. 

New filters on the website will 
allow visitors to easily navigate 
through all restaurant and bar 
options.

Improved SEO with new content.



Madden | FY21-22 Flowchart



Madden | Pricing

Pricing
SOLUTION DELIVERABLE PLATFORM PRICE

Website Hosting & Maintenance Monthly H&M Services (January - June 2022) $3,120

Creative Support Content ads  (2 sets) $270

Editorial Support 18 hours to enhance website content (Stay & Shopping pages) $2,220

Amplified Storytelling - Itinerary or Music Design & development of custom story & landing page $3,120

Search Engine Marketing 9,688 clicks (November 2021 - June 2022) $7,750

Standard Content Distribution 3,077 clicks to new story landing page $2,000

Website Development  Happy hours/Music/Brunch segments & filters $2,520

TOTAL COST $21,000



Last Page
Mission Statement/DSD contact info

Madden is a full-service destination marketing agency on a mission to 
spark imagination, nurture curiosity, and connect consumers to communities. 

Our diverse team develops unique, collaborative, creative-driven solutions for destinations to open 
minds, remove biases, help strengthen communities, and lead to a vision of a better future. 

TJ Fletcher
Director of Destination Strategy & Development

tjfletcher@maddenmedia.com
931-841-1539


